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Neil Manji
Partner

What are the benefits to 
going public?
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Stephen Pincus
Partner

What other impacts are 
there to going public?
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Simion Candrea
Associate

What are the range of 
financing options a company 
should consider leading up to 
the going public decision?
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What internal management and 
organizational changes would a 
company need to consider when 
making the decision to go pubic?

Kenneth Klassen
Associate Partner
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Neil Manji
Partner

From a financial 
perspective, what does a 
company need to 
consider?
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When is the right time to 
go public?

Mario Di Pietro
Executive Director
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How does a company 
choose the right market?

Mario Di Pietro
Executive Director
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Why choose TSX Venture?

Why choose TSX?
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How does a company 
build an effective 
advisory team? What 
questions should be 
asked?
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What Method of going 
public is right for my 
company?

Stephen Pincus
Partner
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When is a CPC or RTO 
the right choice?

Simion Candrea
Associate
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Chris Carl
President,  
BioExx Specialty Proteins Ltd.



November, 2010

Successfully 

Listing on the 

TSX or TSXv



IMPORTANT: This document is a summary description of BioExx
Specialty Proteins Ltd. (“BioExx”) and its business  and does not purport to 
be complete. Investors are encouraged to obtain ind ependent legal advice 
concerning any investment in securities of BioExx an d should not base 
their decision on whether to invest in BioExx upon t he material provided 
herein. There are no representations or warranties made herein by BioExx. 
This document is not, and under no circumstances is  it to be construed as, 
an offer to sell or a solicitation of an offer to b uy any of the securities of 
BioExx.  No securities regulatory authority or simi lar authority has reviewed 
or in any way passed upon the document or the merit s of these securities 
and any representation to the contrary is an offenc e.  Readers are cautioned 
that this document contains forward looking stateme nts.  Such statements 
are not guarantees of future performance, and actua l results realized may 
differ materially from the forward looking statemen ts.  Readers are 
encouraged not to rely on this presentation as the sole source of 
information for decision making. 



In Canada – the Choice is Clear



Very Tough – But Worth It for Serious Companies

• The simpler the Business Plan the better

• Learn the rules and just play by them 
- stay away from “cute” solutions and shortcuts – they 

seldom pay off

• Get GREAT and experienced counsel

• Get a GREAT and experienced CFO 



The VENTURE Market Exists for Raising Capital

Four priorities

1. Accessing Capital

2. Realizing “real” market cap value

3. Getting noticed among the throngs

4. Maintaining and growing Value



• Aug 06 - Commenced CPC with max $$ 

• May 07 - Completed QT at 30 cents

• Jan 08 - $11MM financing at 25 cents plus half warrant at 40 cents

• Jun 08 – $3.5MM financing at 35 cents with no warrant

• May 09 – $5.3MM financing at 52 cents

• Oct 09 – $15MM financing at $1.25 cents

• Mar 10 – $17.3MM financing at $1.85 cents

• Sep 10 – $34.5 MM financing at $1.95 cents

Current Price - $2.35

It Takes Time to Evolve



CREDIBILITY is Key

Accessing Capital

1. Opportunity has to be real – and EASY to understand

2. Business Plan must be achievable within skill-set of management 
team

3. MUST have a CFO who knows capital markets

4. Credibility is everything – EARN it then KEEP it



Offer a Fair Price and Investors Will Come

Realizing “Real” Market Cap

1. Keeping float small and trading up to silly prices 
scares away capital investors

2. Get others to help assess your market value

3. If pre-revenue, need to be able to put forward a credible plan –
- customers already arranged 
- some demonstration of revenue

4. First raise is often very expensive because risk is very high 
– keeping smaller portion of a bigger pie not bad



Getting in Front of the “Right” Investor is Key

Getting Noticed

1. IR is good – no one right answer – use outsiders 
sparingly and for fairly short duration

2. TSXv market – used for raising capital 
– really valued by institutional investors 

3. Broker sponsor is almost always better than IR

4. Using IR that has track record with institutions is best

5. Retail-only may make for a good stock price run but it can almost 
never be sustained 



Simply Do What You Promise and Value Will Hold

Keeping Value

1. Understandable business plan

2. Break it down into bite-sized pieces in advance and communicate
these

3. Perform – get the pieces done

4. Stay focussed 



Plan Execution & Milestones

Creating value by continuing to meet forward milest ones

��� �   FDA GRAS Certification Confirmed

��� � Complete Minot Environmental Certification

��� � Commence Sask Commissioning

��� � Produce First Full Scale Protein Isolate

��� � Complete First Full Plant Production

���� First Human Food Quality Production

���� HACCP/ISO/GMP Certification

���� First Human Food Shipments

���� Award Minot EPC Contract

���� Minot Groundbreaking

���� Minot Commissioning/Startup

 - Completed  - Saskatoon In Process  - Minot in Process



Make the Move When the Time is Right



Ringing the TSX Opening Bell is a BIG Deal!



Communicate Realistic Expectations – Then DO IT!



So what does all this work bring to the company?



Winner in Cleantech Category



Past 3 Years:  Price up 700%, Market Cap Up 3600%
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Neil Manji
Partner

From a financial reporting 
perspective, what do I need to 
prepare and file for my company 
to go public?
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Paul De Luca
Associate Partner

From a legal reporting perspective, 
what does my company need to  
prepare to go public ?

Stephen Pincus
Partner
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Mario Di Pietro
Executive Director

What else needs to be 
considered?
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How is a company 
valued? How do you 
determine share price?

Mario Di Pietro
Executive Director
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What are the listing 
requirements?



**

�$/������$/�D���������#�����
�����
���������?����&� ����
0���;��������
����������������
�>�������������

=���?�����0����������%%��%��������%���
������������ ����#����

�%
������
�"%������0�������������%�������0���&��K#����������� ����������������"������L�
���
=:��������!������������'����0
�����?����&����
=(���������
����������?����&�������

=I�?�����%��
�����&%�����"%�����������
�������"%��� ������������'��������
��%���
�&��+���5�
=;���%������������������'<���������%��������������� ���

=788��
���
�%��
���������
����������
���������$/�D� �����������88�����$/5�
=��������������?����&����0���'���������������
����5 �����������
��
����&&�������������
������������(������&������0���� ��������0�
�
�����������
��%
��������#�
�%���
�?����&��+���

=	��%�������?����&����������������0�%��)����#������ 0��������!"������5�
=��������
���%�����%��%������������%�������?��
�0�� ��%��0�������
��
���0��&���������������������������(;���E181�����(;� *1E1815�
=N�I'��$��I!'�����5�������������������#������������ �����������C�� 0���
%��%������0���%�������������(;���E1815

=������&����?����&�������������&���0�
������5������ ��

����?����� 0���������
����������
����������&%���
����%��0����
��������&%
 �������
%���%�����G0���������������$/����+���������00������ �������
�������
��&%
��������������&��+��5��
=(�&�����?����&���������%%
����
�����'�����

���������

�����������������������
����������

����������������������

�����������

���������������������
����������������������



*.

How much does it cost to 
take a company public?
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Stephen Pincus
Partner

Do I have to give up 
control of my company ?
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How long does the 
process take to go public ?

Paul De Luca
Associate Partner
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Simion Candrea
Associate

What are the different 
financing options once I 
am listed?
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What one piece of advice 
would you give the 
audience?
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What is IR?

It’s how you achieve fair 
market valuation and 

Maximize shareholder 
value
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Public Company
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The Right

Message
The Right

Audience
Keys



What you do…

develop message

conduct perception audit

prepare strategy

arrange road shows

write news releases

script conference calls

manage investor expectations

newswire dissemination

regulatory filings

execute IPO

plan AGM

produce IR collateral

respond to shareholders

outreach to financial media

crisis management
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Investment Community
• Investment Bankers

• Sell-side Analysts

• Retail Brokers 

• Fund Managers

• Sales Desk

• Buy-side Analysts

• Traders

• Individual Investors

• Media

Communication

Feedback
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the right information

rapidly transferred

with high recall
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What can you do today?

Start acting like a 

Public Company



Simple things…

Independent Directors
Relationship with Analyst/Bankers
Long-term Vision
Investor Presentation
Produce Quarterly Financials
Website
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Doug Loe
Healthcare Analyst,  
Versant Partners Inc.
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Matthew Fireman
Senior Relationship 
Manager, Products & 
Services
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Historical Data Access

CEO Interviews

• A web-based tool that offers historical stock price and index information

• Allows you to easily customize and download up to 6 years of data

• Price corporate transactions 

•Interviews present an unbiased, objective & neutral view of your company

•Disseminated on our TSX/CP Newswire & highlighted on TMXmoney.com

Anonymous Activity Reports

Dedicated Relationship Manager
• Your primary point of contact 

• Focused on answering questions, keeping you abreast of product and 
service developments that will assist in the growth of your company

Designated Market Maker
• The Market Maker’s role is to augment liquidity for your security, while 
maintaining the primacy of an order-driven continuous auction market 
based on price-time priority 

• A monthly account of anonymous trades by each brokerage firm 
available after month-end

�$/������$/D�	��#����	������������$��#����������
%�
F��������$������0�
�	��
���'�&%���

• An innovative solution to support your Investor 
Relations program goals and objectives

• Provides you with trades/quotes, shareholder 
information, broker summaries and more

•Quick access to qualified directors

•A vast network of skilled candidates

•One-on-one assistance to refine your search

• Promote your status as a listed issuer

• Provides valuable opportunities to increase your  
profile and visibility as a listed company. 

• Provides information on our workshops and sponsored 
programs, a variety of our newsletters and presentations, as 
well as other educational documentation

Institute of Corporate Directors

Listed Logo Program

TMX Learning Academy

TSXconnect

TMX Workshops
• Access to our popular and informative workshops about being a public 
company

• Topics include corporate governance, timely disclosure, share 
compensation plans and more.
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